JOURNALISM TRENDS 2016 THE STATE AND FUTURE OF JOURNALISM

Who will be paying for your

I:O l lOW th e m O n ey services in 5 years time?

The journalists have a great deal of faith in the the numbers are still fairly small: crowd funding
current business models. Nearly 70% believe that and micro-payments are considered options,
publishers and media companies will hold the and almost one tenth consider having their own
fort and continue to be their employer. There is subscription audience.

a big confidence in the status quo despite digital
disruptions shaking well-known business models,

including the media’s.
¢ “If it’s done right, journalists will become

The growing fear of freelancers replacing full- their own media. People want to follow
term employees could be insubstantial . Different people they know and trust.”

business models are entering the market, albeit
Comment from the survey : o

Media / Publishers

@® Brands

@ Subscription Audience

@® Micro-payments
Philanthropy
Crowdfunding
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Key questions

Mynewsdesk conducts a large quantitative survey
annually to examine trends in PR and journalism.
We wanted to know this year journalists’
expectations about the future.

Led by Julia Tan, International Partnerships &
Content Manager at Mynewsdesk, the project
commenced in late February. A quantitative

survey was conducted amongst journalists from
US, UK, Germany, Sweden, Norway, Denmark,
Australia, Canada and Singapore. The data was
then compiled and analysed. We went through
more than a hundred pages of comments and then
interviewed experts from the field to discuss and
interpret the results. Their opinions are based on

Methodology of survey and

many years of experience - the majority had more
than 13 years of experience - and are included in
this report.

Although the journalists were spread around

the world, the replies showed many common
denominators; a journalist is no longer only a
writer, most journalists also handled social media
accounts (60%) and photography (51%).

Experienced editors participated

Almost half were editors and they were truly
knowledgeable and experienced, with 67% having
more than 13 years of experience and 17% having
more than 8 years.

METHODOLOGY OF SURVEY AND KEY QUESTIONS

What’s your work title?

Editor, Editor-in-chief
Reporter

Other

Columnist

Blogger

Presenter / Anchor / DJ / VJ
Sub Editor

Producer
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METHODOLOGY OF SURVEY AND KEY QUESTIONS

Where do they work?

The majority of respondents (63%) work within
print media. Only 15% work with online media, and
8% with TV and radio. Bloggers have typically been
shunned by the journalism profession for years, yet
it is surprising to see that they are present, even if
only by 2%.

The male - female ratio is similar across the
countries surveyed: approximately 60% male and
40% female. The exception was Germany where
68% of the journalists were male and 32% female.
Sweden had the most even ratio of journalists, 53%
were male and 47% were female.

Education is important, but not essential

Half of the journalists surveyed have a formal
education in journalism, while 40% hold an
education in another field. Only the remaining 10%
said they were ‘self-made’ journalists. The only
country that differed greatly was Germany: only 3%
confessed to being ‘self-made’ journalists with no
formal education.

Gender Distribution

60%

Male

40%

Female

Length of experience:

Less than 3 years 3%

3-8years 13%
8-13years 17%
13- 18 years 15%

More than 18 years 52%

Background

Formal Education 50%

Other Education 39%

Self made 11%

What kind of media do you primarily

work for
Magazines & Trade Press 38%
Daily Publications 25%

Online Media 15%

Other 12%

Radio / Podcast 5%

TV 3%

Blog 2%
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EPILOGUE

Nobody can guarantee

Journalism today

You can do great journalism with fewer journalists
today than you could do in the past. But most news
corporations will make less money than in the past
with fewer journalists than before.

However, there is no guarantee, no law of nature
that ensures journalism. We cannot take for granted
that we will have a business model or a political
mandate to do journalism in the future. On top of
that, the business model for journalism is under
pressure due to the digitalisation.

The future of journalism

If the profession takes its responsibility seriously,

| think there is a bright future ahead. If journalists
leave it to the business and technology side to deal

journalism in the future

with things, the future looks less bright. Journalists
assumed much more responsibility in the 19th and
early 20th century of their own destiny.

The separation between commercial and editorial
content is collapsing, and it may be a painful

and troubling transition but it could also be an
advantage in the respect that people that make
their own living is also captain of their own destiny
and have a large influence on their work and the
direction of journalism.

Rasmus Kleis Nielsen, Director of Research,
Reuters Institute, University of Oxford.
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CONTACT

Contact

Stockholm

Mynewsdesk Sweden
Rosenlundsgatan 40

118 53 Stockholm

+46 (0)8-644 89 50
support@mynewsdesk.com

@mynewsdesk_se

Gothenburg
Mynewsdesk Gothenburg
Kungsgatan 23

41119 Goteborg

+46 (0)3-352 65 00
gbg@mynewsdesk.com
@mynewsdesk_se

Malmé

Mynewsdesk Malmo

Stora Varvsgatan 6A

211 19 Malmo

+46 (0)40-608 4700
malmo@mynewsdesk.com

@mynewsdesk_se

Umea

Mynewsdesk Umed
Storgatan 50

90326 Umed

+46 (0) 706-157 190
umea@mynewsdesk.com

@mynewsdesk_se

Oslo

Mynewsdesk Norway

NHST Media group AS, Chr. Krohgs gate 16,
PO Box 1182 Sentrum

0186 Oslo

+4722001019
kundeservice@mynewsdesk.com

@mynewsdesk_no

Copenhagen

Mynewsdesk Denmark
Nordre Fasanvej 113-115 3. th.
2000 Frederiksberg

+45 3812 3630
denmark@mynewsdesk.com

@mynewsdesk_dk

Helsinki

Mynewsdesk Finland
Fredrikinkatu 61 A

00100 Helsinki

+358 40 575 8565
nina.lallukka@mynewsdesk.com

London

Mynewsdesk United Kingdom
125 Wood Street, 7th floor
EC2V 7AN London

+44 (0)20 7645 2355
uk@mynewsdesk.com

@mynewsdesk_uk

Leipzig

Mynewsdesk GmbH

Hainstrafbe 20-24

04109 Leipzig

+49 (0)341 /350 587-77
deutschland@mynewsdesk.com

@mynewsdesk_de

Singapore

Mynewsdesk Singapore

20 Upper Circular Road

The Riverwalk #04-04 Singapore
+65 65570028
singapore@mynewsdesk.com

@mynewsdeskasia
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